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Abstract

Knowledge of statistics of the problems occurring in construction is very helpful for the planning process,
including infrastructure construction of housing projects. This research was done by analyzing the mean of
frequencies and the severities of the problems occurring in infrastructure construction. Questionnaires were
collected from seventeen housing projects in Bangkok and the vicinity, with prices ranging from 3-5 million baht.
It was found that construction delay is the most significant problem, and leads to labor and construction quality
problems. Despite less frequency than the lack of labor, construction delays have higher severity and other

problems can lead to construction project delays.
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Abstract

The introduction of renewable energy management systems into housing development projects is new
and must address both technology and management at the same time. Housing development companies must
therefore think carefully about relationship levels, outsourcing type and contract type when considering a
suitable outsourcing model. This paper presents a suitable outsourcing model for renewable energy management
systems through qualitative research using in-depth interviews. The study finds that a proper relationship
between the outsourcing company and housing development projects should be a 'Partnership’ since outsourcing
can add high value elements to the housing projects. A’Single-service provider' is an appropriate outsourcing
type because the expertise should be centered on renewable energy management. A suitable contract type is
‘fixed price incentives.” With this contract type, the outsourcing will have the incentive to create a system that

saves energy wheresurplus electricity generated can be sold back to the grid system.
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Abstract

This paper is part of the research — “Forecasting Models for the Return on Thai Property Funds,” with
the goal that investors and the private sectors can use these models as guidelines for investing to get their
targeted return. Also, the government can use this information to control Thai Property Funds to make sure the
funds are well managed. The scope of the research was limited to the study of the Thai Property Funds Public
Offering (PR) which is legally registered with the Securities and Exchange Commission. For the method of
study, the Econometric Model was used to create models for each fund and for the funds which can analyze the
relationships between independent variables, for example, analyzing the past performance of each property
fund and macroeconomic factors in order to find the dependent variables, the return on Thai property funds.
The macroeconomic factors include 1) world oil price, 2) twelve month fixed deposit interest rate, 3) Minimum
Loan Rate (MLR), 4) construction price index, 5) investment index from private sectors, 6) return from ten year
government bond, 7) Manufacturer Production Index (MPI), 8) average exchange rate THB/USD from the top
five commercial banks, 9) Inflation rate, 10) Stock Exchange of Thailand (SET) index, 11) world gold price, and
12) the number of tourists coming to Thailand. The return on each property fund was analyzed and forecasted.
In addition, all property funds were grouped according to their major investments in these categories: 1) residential,
2) office building, 3) warehouse, 4) airport, and 5) plaza. The models obtained can be used to forecast the
return not only on each Thai Property Fund, but also the overall return of Thai Property Funds. The study was
done for the benefit of the government, investors, and private sectors with the hope that they can have a clearer

picture of the affect of the return on Thai Property Funds.
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Abstract

The research objectives are to identify qualifications that the Condominium Juristic Person Manager
should have and to propose ideal qualifications of a Condominium Juristic Person Manager. Research of
qualifications was performed and analyzed by the Concept Maps theory to find appropriate qualifications of a
Condominium Juristic Person Manager. The research methodology used questionnaires and in-depth interviews
of co-owners, developers, specialists and the public. The outcome shows the qualifications that a Condominium
Juristic Person Manager should have. They are law knowledge, experience, understanding conflict of interest,

certificate, education, management term and office working hour.
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Abstract

The research, using a mixed methodology approach, stresses Facility Management (FM) guidelines
for commercial government buildings via a case study of Government Center at Chaengwatthana. The guidelines
intend to support shop customers’ needs and can increase service effectiveness. Data was collected from
eighty-one government staff and visitors through questionnaires and through in-depth interviews of nine business
owners. The results were analyzed by descriptive statistics: frequency, percentage, mean and standard deviation
of interest. In-depth interview data was analyzed by content analysis.

The analysis showed that customer satisfaction remains high, although they are more price and quality
sensitive. To improve the efficiency of facility management, it is suggested that the service providers, the FM
team, should pay greater attention to orderliness, appropriateness, standards and functionality of the commercial
areas. Increasing user satisfaction is another point of concern. Rental fees and central service fees should
therefore be more flexible by taking the scale of operation and economic situation into account. Quarterly
meetings with the FM team are important in order to offer the shop owners a platform to exchange views with
management, as well as to find how to satisfy more complex shop owners’ needs. The research also recommends
that all involved parties should promptly develop a better understanding of the Facility Management and

proactive FM performance improvement should be established.
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Abstract

The purpose of this research was to study the relationship between amenities and rent in rental
apartments. The research was conducted via survey which focused on lower income people. A total of 179
responses were gathered from three rental apartments located in the Ban-Klang District of Pathum-Thani. The
study was done by varying internal and external amenities. The research showed that the majority of the
tenants were twenty-one to thirty years old with 59.2% being female. most work in the private sector and have
a vocational diploma or high school education. Their incomes ranged from 8,001-10,000 Baht per month, with
normal living expenses of 2,501-3,000 Baht per month. Their expenses can be divided into room rent, water
supply, and electricity. They either paid for these expenses themselves or shared with their roommate or their
spouse. The primary amenities they would like to have in room are: an electric fan, bed, mattress and pillow,
and a wardrobe, while the secondary required amenities are television and a wash basin. The building services
they would like to have are: key card access, CCTV, and a security guard. In addition, they are willing to pay an
extra five percent for additional amenities. The findings of this study can be used to increase a rental apartment’s
business value by adding amenities and assist in the renovation of old rental apartments for better quality and

response to the needs of tenants.
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Abstract

This is a case study regarding the costs of development of real estate projects, specifically low-rise
buildings (seven to eight stories) in residential development from practical developer firms in the current market.
The case study is based on ten projects situated in two major precincts: the inner-city zone and the outer-city
zone. Meanwhile, the study is focused on the cost of land proportionate to the cost of construction, to be referred
hereafter as “land to construction ratio”. The result reveals that the average cost of land per square wah is a
main factor affecting the ratio significantly. Thus, it could be concluded that higher land cost in different areas
causes a higher ratio, whereas cost of construction has far less impact on the ratio with different location.
Therefore, the land to construction cost ratio reflects the condition of the surrounding area, vicinity to facilities,
communities, amenities and transit system. It also implies the success of the projects given high sales rate,
when comparing to projects in the inner-city zone and the outer-city zone, the location of which is fundamentally

a key factor for real estate development.
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Abstract

Currently, the real estate business has a high rate of competition, especially in housing estates, and
the factor affecting sales volume of this high competition business is advertising media. There are many kinds
of advertising media: old advertising media such as billboards and cut outs and new advertising media such as
internet, direct mail, email and Short Message Service (SMS). However, the question is raised regarding how
advertising media affects the number of housing estate visitors leading to this study’s objective regarding
whether outdoor media or new media has a greater effect on sales volume. The housing estates projects have
been selected according to specified conditions. The data analysis of 5-level assessments found that most
visitors and buyers of these housing estates relied on outdoor advertising media such as billboards more than

other kinds of advertising media. Hence, outdoor advertising media is advantageous for the real estate business.
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Abstract

This qualitative study emphasizes the land acquisition negotiations for the development of residential
real estate projects, specifically in Bangkok and its outskirts. Data from in-depth interviews with three key
informants about the strategic planning process of negotiated land acquisition for real estate development
projects was analyzed in order to propose negotiation guidelines. All key informants are land sourcing officers.
Content analysis has shown that factors in land acquisition strategic planning for real estate development
projects consist of the company’s policy, type of real estate development projects, organization chart, authority

in decision making, land elements, and land acquisition stakeholders.
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Abstract

This study focused on factors involved in deciding to buy ‘banks’ residential non-performing assets in
order to create appropriate original marketing mix strategies to sell foreclosed property. Questionnaires collected
data from those who are interested in buying residential non-performing assets from seven banks and two asset
management companies and the strategic management of financial institutions. The statistics of data analysis
are frequency, percentage, average, F-test standard deviation, and Dual Comparison by the Sheffe method and
relationship of the value of the variable Chi-Square.

The findings reveal that the target population that select the banks’ residential non-performing assets
are mainly between the ages of 30-40 years, working in the private sector, and have an average family income
in the range of 20,001-40,000 baht per month. They are interested in buying residential non-performing assets
such as a single house (second home), located close to convenient stores, selling at a price between 1,000,001-
1,500,000 Baht, with an area of 20-59 square meters, in buildings of about 2-3 years old. They tend to purchase
residential non-performing assets with bank loans, as a single borrower. The most important factors that affect
the purchase of residential non-performing assets are price, distribution channels, and promotions, respectively.
The customers usually receive information about a pending sale of the target property from the financial
institute websites. From the view of bank strategic management, the findings indicated that they agreed with
improving the non-performing assets, grouping residential non-performing assets upon location, discount
promotions, and floating interest rate reduction to motivate the customers’ decision. The promotion of premiums

and lower interest rates over a short period will help create promotional activities only.
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Abstract

This study aims to investigate the demographic factors such as income, household members, and
existing physical factors of houses which have influenced the decisions to buy resale housing. The analyses of
relationships among the variables of product, pricing and decision to buy were explored. Questionnaires were
distributed among sample of 90 customers who bought resale housing. Statisitcs employed were frequency,
percentage, mean, and regression analysis. The research revealed that target customer characteristics, in
Bangkok, are mainly female with an average salary of 80,000 - 100,000 baht/month, with 4-6 family members
per household. These female target customers face the problem of a distant commute between home and the
workplace, and inadequate space and function for utilization. Among the variables of product, pricing and
physical attributes of an existing house, product had the highest influence upon the customer’s decision to buy.
Therefore, suggested product strategy is: 1) Resale houses should be well-equipped and move-in ready,
comparable to a new house. 2) Space and function should be adjusted to fit customers’ needs. 3) Types of
resale house options should provide variety. 4) Resale houses should be nicely and properly decorated to sell
easily. Pricing strategy is prescribed as: 1) Pricing of resale houses should be lower than new houses in the
same vicinity. 2) Pricing should be affordable by customers’ disposable income. 3) Pricing should be proper so

that there will be some bank loan left for renovating the resale house.
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Abstract

This quantitative research aimed to study marketing strategies based on product and pricing for single
detached-houses in suburban Bangkok. As a result of analysis, the factors affecting purchasing decisions of
single detached-house and also the developer process of setting strategies market for single detached-house
business. To collect data, 90 consumers were questioned and six developers were interviewed about their
marketing strategy. The data analysis used descriptive statistics and content analysis.

The study found that location and price factors affect the consumer’s decision in purchasing a single
detached-house in suburban Bangkok, with a 0.01 level of significance. Quality of design and environment of
single detached-houses does not affect the consumer’s decision, with 0.05 level of significance. Therefore,
suitable marketing strategies for middle price single detached-houses in suburban Bangkok should be determined
for each investment project by location, price, quality design, and environment. The developers should set their

marketing strategies by considering these five factors to meet the customer’s requirements.
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Abstract

Beach hotels offer identity, architectural aesthetic and functional fashion to customers. There are
various kinds and qualities of roofing materials in the market. This study focuses on selection factors for roofing
materials in beach hotel projects by architects. The researcher reviewed literature regarding selection concepts
and information related to construction roofing materials that are available in the market. Data was collected
from eighty-five architects through a questionnaire survey. The results showed that architects preferred real
wood materials as well as preferred the colors that are similar to wood. In addition, architects paid greater
attention to the installation instructions and the installation team. Architects considered other factors including
the price, product lifetime, and its availability within local areas. The results can be used as a guideline to

develop roofing material products in response to the interests of architects who play an important role in the

selection of roofing materials in beach hotel projects.
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Abstract

While the real estate industry has long been developed, the lack of development in some potential
land types does exist. From the view of real estate development, the term ‘land’ covers: land, brook, swamp
and canal which are usually not intended for business purposes. This research attempts to explore a value-
added strategy to this kind of land by using physical study, possibility analysis and interview of related professions,
public officers, investors and real estate developers. Three crucial factors in Khu Muang Doem Canal business
development include: business activities, surrounding architecture, and characteristics of the canal. The five
characteristics are: cleanliness, attractiveness, water clarity, environment and atmosphere. In addition, value-
added strategic implementation requires coordination between policy and activity of each implementation

stage in order to decrease and overcome constraints.
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Abstract

The concerns of real estate developers of middle tier housing projects are the detail specifications.
There are many factors that effect quality, especially quality management implementation, which is important for
developer competition. The researcher is interested in quality management implementation problems, collected
from a sample of middle tier housing project work sheets in three similar projects within fifty kilometers of
Suvarnnabhumi Airport. They were analyzed by Pareto Diagram and Cause and Effect Diagram, compounded
with interviewing Project Managers. The result shows five major factors that impact quality management
implementation: the human factor, the material factor, system and process factors, machine and equipment
factors, and other factors which vary based upon project managers’ management guidelines. In spite of the
management guideline in each project being similar regarding quality management implementation, they are
different in depth of detailed management. The result is quality management implementation guidelines according
to the five main factors as well as various suggestions that can be applied to quality management of any middle

tier housing project.

ﬁ'lﬁ’lﬁ'zy (Keywords)

MILINIINNIN (Quality Management)
TIUIAFITVUIANAS (Middle Tier Housing Projects)
WHUHINLILA (Pareto Diagram)
LLNuﬁdLLammeLLa:Na (Cause and Effect Diagram)
MINAWBRIRIIUNINE (Real Estate Development)

Imamﬁ@ﬂi:“gu%ﬂmiﬂizﬁﬂ 2553
Built Environment Research Associates Conference, BERAC |, 2010



WIANIINMINAWITUWN S Inauuvagisivallugsnoadom3aming
AILTHANAUNT

Innovation in Traditional Thai House Development for the Real

Estate Business by Alternative Materials

1 Aa s A‘1 =) = 1 a 2 a A 1
EAALHN FANABWEANA AT NINIT 'Jizlliﬂ'lﬂi A3. NIDITN DITNINA” LLAaZNIA ﬁ@l&q“ﬂ

Rungnapa Srivisetsak', Dr. Pornphan Verapreyagura', Dr. Porthum Thumvimol® and Keerati Satasook’

T aeaNUAUNITNARASLAZNIANILNRY URIANLADTITNAENST
Faculty of Architecture and Planning, Thammasat University

2 grnlunmad nIndatng
Office of Archaeology, Fine Arts Department

unAata

ﬁﬁuﬂiaiﬂﬂLﬂuanwﬂ@ﬂﬂiﬁuﬁﬂsuﬂruﬁﬂua:ﬁﬂaﬁuLﬂuuaﬂﬁhwfﬁﬁﬁwu15n5133agﬁwuﬂawaﬂs:ua
uﬁdﬂWiﬁ@nmaﬁbl%ﬂﬁNﬁﬂNﬁﬁ%ﬁﬂﬂ%W%ﬁSiuﬁﬁwﬂudaﬁ@ﬂwaquuwaamaaanﬁﬂﬁﬂﬂ%aﬁhﬁ@nxﬂﬂiaﬂWi
ﬁﬁuaﬁh%w%uw%ﬂﬂ'ﬂwsjﬁhﬁhuﬂaawauwawuaUﬁaﬂnzyaawma:ﬁaLﬁﬂgﬂuuuawua%ﬁaassﬁaﬁblﬁﬂﬁVﬁaQtuﬁw
nedadimusule ﬁdﬁﬂﬂﬂiﬁ%ﬂuuuwauﬁ%a@awiﬁﬁa:ﬁﬁuﬂaawauNawuaﬂwaﬁwqaawm%&%agsﬁaTu
milfiagnauny swiuesdisznauthunsiinemanans “‘wonagalwl’ nsdumsaiuaznIgseumBIan
ﬁu;jl,%mmfy mumﬁme:ﬁl,f:amﬂixﬂamﬁé'ame:ﬁﬁagaLaﬂmnﬁmﬂ‘iimm g fuAnadas vivlwle
Toagli Tagnaunudmiviunsalng ‘wovethilnd desliqmansue 5 1 5 nu ldur linadn lifiase
ligalw lidensans aﬁéiﬁq)Lm:ﬂaaﬂqﬁﬁu LAENULTINTZUNN NHUaa N3 nulW nuanuds mold
e lUlEAuiumsfansie ssnuuaziinand suukuwmstassuuUeInnuwiian

wianmumanawunss inouspadslmilugsfiedmTamindds iagnauny
o £ a a
FIUM ATIABANG @3, WINTIIL ATTU)T A%, WIBIIN DYINING WasTiTA ARz

243



244

Abstract

Traditional Thai houses have long been unique and valuable. The accurate adaptation by using
substitute materials, especially by architects and real estate developers, can lead to innovative cultural architectural
design of traditional Thai houses. This study aims to discover the possibilities of applying substitute materials
to traditional Thai houses for business innovation. This study pursues a mixed-method approach through the
use of in-depth interviews and questionnaires of related professionals, to investigate the possibility of substitute
materials for a ‘new style’ of traditional Middle region Thai house. Research results demonstrate requirements
for new style traditional Thai houses: that they are not shrink, not twist or bend, inflammable, unspoilable
(contents), not attractive to termites; and resistant to attack sunlight, water (rain), heat and humidity. In addition,
the substitute should be easy to assemble, attractive and available in a wide range of colors under the imitated

construction plan.
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Abstract

The research was conducted to study factors in rental decision making for apartments and analysis of
various factors, including variables, and study relationships between variables and the decision making on
selection of the apartment. The total 384 samples can be classified into three groups each 128 samples: group
of current tenants stayed in apartment, group of future tenants and groups of former tenants in apartment. The
research employed survey and data were analyzed by descriptive method using mean, frequency percentage,
standard deviation and testing hypotheses by correlation analysis.

The findings showed that product is the most significant factor among variables for rental decision
making in apartment. Within product, design and attraction of buildings are most significant in ranking. Ranking
second is to promote the marketing support regarding tenant security by security guards, key card system, and
CCTV cameras. For the location factor, the results showed low ranking concerning access walk or transportation
from building to outside. As to the price factor, some tenants require 2 month deposit installments. In addition,
the analysis of correlation among 4P’s (product, price, place and promotion) found that: 1) For the group of
current tenants, the factors of price, place, and promotion are positively correlated to their decision making but
factor of product is not correlated; 2) For the group of future tenants, the factors of product and price are
correlated to their decision making but factors of place and promotion are not correlated; 3) For the group of
former tenants, the factors of product, place, and promotion are correlated but factor of price is not correlated.

The research was tested by Pearson correlation coefficient at .05 significant level.
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Abstract

Delays in construction of academic buildings affect the continuity of education. This research studied
construction delays in a case study project. The objective was to study the factors affecting the construction
duration and propose guidelines for reducing delays in construction projects. According to the research, delays
in the project were caused by three main factors: 1) Construction delays caused by contractor performance
including: contractor’s lack of shop drawings, careless planning, non-compliance with the construction contract,
lack of resources, and late start of work. These problems are caused by poor planning and lack of supply chain
management; 2) Construction delays caused by owner redesign. Change management can help indentify and
evaluate the problems, as well as mitigate the effects of delays. 3) Construction delays caused by bad weather,

which are excusable delays. The processes to resolve the problems vary by situation.
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Abstract

The resort development shows that Thailand has a potential as an attractive tourist destination from
around the world. Tourists’s satisfaction is at the forefront of discussion of this paper, regarding the development
of natural environments through resort design. With the tourism industry continuing to expand, particularly in
coastal tourism, it has become apparent that the sustainability and longevity of developments must be considered.
A resort refers to a building designed in a particular setting to cater for both relax and recreational activities and
to provide elevated views with convenient accessibility. Thailand since 1990 has been gazetted as the national
tourist’'s destination due to its pristine beaches, scenic beauty, richness of cultural heritage and preserved
tropical environments. The result found that tourists’ satisfaction depend on water recreations resource, service,
physical architectural design and the last, location and environment settings.

This study is also able to indicate several critical design and planning factors for improvement of the
resort design and attracting tourists in the future also the fragile environment that can be protected and conserved

at the same time as contributing to the Thai society and economy.
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Abstract

Business management of residential real estate companies needs to consider the Critical Success
Factors (CSFs) in order to achieve business goals. The identification of CSFs will reduce the scope down
from numerous related factors to only the crucial ones. Then, the company will achieve effective performance.
The objective of this study was to analyze six CSFs, collected from literature review, by a survey of the
managing techniques with high-level management of thirteen real estate development companies listed on
the Thai stock market. It was found that there are six highly important CSFs for strategic planning: clear
strategy, flexible strategic planning, suitability for organization, implementation ability, competitor assessment,
and communication and cooperation. These CSFs can be applied to a company which has capital of more

than three hundred million baht in order to enhance the achievement of residential real estate business.
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Abstract

There are several types of real estate products. They can be divided by real estate laws and regulations
into three types: subdivision-land housing, unsubdivision-land housing, and condominium projects. Each project
is different in terms of laws, regulations, and properties. The researcher was interested in homebuyers’ attitudes
towards each type of project. These attitudes led to an analysis of project strengths and weaknesses. This
quantitative research collected data through the use of questionnaires from 405 people who plan to buy houses
between 2009-2011. The results showed that both subdivision-land housing and condominiums are very well
based on the security and reliability of developer. Condominium projects have an advantage over the others in
regards to transportation and workplace accessibility. Subdivision-land housing is better than others when
considering environment. Unsubdivision-land housing has fairly good location and lower price than the others.

The results can be used by developers to plan and develop real estate projects.
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Abstract

The project to restructure and develop the Suvarnabhumi Aerotropolis is a plan to develop the airport
and its vicinity in order to create an Airport city in the future. This is to steadily improve and develop local
businesses, as well as encourage business activities, especially in trade and commerce, throughout the country.
This would improve the national economy as a whole. However, tourism is considered as a key component to
sustain such activities and therefore the hotel business must be judged as a very important part to the development
of the area. The hotel business itself contributes six billion baht per year to the economy and is the most
invested sector within the tourism industry. Also, hotel businesses have always given a positive contribution to
the country’s image as the locations and attractions are great publicity to the country. Locations and attractions
have always played an important role in hotel management, since the image of a hotel is often related to the
area that it belongs to. Therefore, if there is a high density of hotels within the vicinity, each individual hotel must
have its own image, as well as provide excellent services and facilities in order to encourage more customers
to stay longer or to visit more often. This, in turn, contributes to the increase in business to the hotels.

This research is a study of hotel management in the Suvarnabhumi Aerotropolis to observe consumer
behaviors, to compare service standards between Thailand and foreign countries, along with using ideas to
develop vicinity areas in order to find the key factor that affects the management of hotel services. This study
includes in-depth interviews of senior managers and managing directors of various hotels in order to gain

insight into hotel facilites management guidelines within the the Suvarnabhumi Aerotropolis.
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Abstract

Currently, city land prices increase daily affecting hotel businesses, especially chain hotels. They have
to increase room prices to support hotel income. Many customers who want to stay in the city prefer to stay in
smaller hotels instead because room price is cheaper. This research focused on a small city hotel renovated
from a row house structure. The original design of the row house was not for a hotel function and the row house
has limited space. This research examines the relationship between the physical environment of a hotel
renovated from a row house and hotel customers’ decisions. The result of this research will be useful for

investors and hotel owners to develop their hotels in the right direction, increasing their occupancy rate.
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Abstract

There has been a capacity limit in health services for many public hospitals, partly because the
buildings and their spaces cannot well serve all medical services. Together with the current economic downturn,
there are more people who seek medical services at public hospitals. This increases pressure for better
service. “Concerning the wide spread of the 2009 influenza, patients often rush to see the doctor even they fell
slightly unwell.” This is only one example of pressing concerns for the Outpatient Department (O.P.D.). The
OPD is the first place to visit for registration and symptom classification at 24 hours. In this light, it is important
to study problems of the physical environment of the OPD, and understand its level of service capacity. This
also leads to design guidelines for the OPD of a public hospital, concerning a better level of service capacity.

The research method includes interviews and surveys of large public hospitals.
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