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ANALedAaaINLIAdaNTidasinsalungmIn AT TR NTIRA LT Iue
Audamniuduiiavanainnistilnauagnnainaiemingnsneessua el i nsnin
vaanyn grneadasunind fugmianilifidalunisyhaeninensmassumanazain
floymsanann suAdeduitediinguUszasiitednmniailaseiivinliusineduinanusidalu
nsteeimsgeiduviedisaniulasvialldiniusenlafidon Inssadeiemnuimanasihdas
WRKA (The Theory of Reason Action) Auandliifiudnviauaithuiudiases AT uazluflageity
grunilesanlanysditansnsoisuenlimmuianginssufiuiasaesiflnald lnanufnm
pfattldrmunngauiimanallfafuslnanquiauaisiune Generation v) vidanguiuilnaiis
Favegsiaud 18-33 T duflunguiiilnafifuu ingefialvinnuaulaiuiiagonduifldlaluds
wndex lnansidulilaenguinetauuuaINazaIn (convenience random sampling) AN
vFlnafiondianlungamwamuas Sauauiaau 220 au anduiaildiiusieszing
nANBENY AN (Multiple regression analysis) LAZANNHANNTATENLIWTAUARI NN STt INa NN
pastamnundlalunisteniureulaflifon uananifmudniladadu q 1fun anafifaaiuds
wnkan Anaimaludswanden axldlaluganinuaznsadesmuausendns dadamanil
frufanudniunedonruiruaflunsiouasfiauduiulanassiannundslumsie
nauneuladileneegusing

Abstract

The qualities of lives among humans are decreasing at a rapid stage. This is caused by
our never-ending wants and needs. The real estate industry is also on this trends. It is no doubt
that this industry contributed most to the environmental impacts. The Theory of Planned
Behavior (TPB) was referred to this study in order to show that attitude toward act, one of the

human’s psychological factors, has the relationships with behavior intention. The target group
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was Generation Y or customers who are 18-33 years old because the past researches found
that this generation of people are inclined to be interested in green living. The research
collected 220 customers who live in Bangkok by using convenience random sampling method
and multiple regression analysis. Finally, the result found that “purchase attitude” has a positive
relationship on “intention to purchase”. In addition, environment knowledge, environment
concern, health conscious, and subjective norm also have direct relationships with “purchase

attitude” and “intention to purchase”.

ARNATY (Keywords): 81A131d87 (Green Building), @3Wnaas (Environmental), a&ani3anine
(Real Estate), YIAUARLUNTTE (Purchase Attitudes), ANAILALUNNTT8 (Intention to Purchase),

n17AaNA (Marketing)
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Abstract

The historical data showed that the number of transferred residential condominium units
in Bangkok and its vicinity increased steadily during the economy growth from year 2011 to
2013. The number of the condominiums located around universities was also increased.
However, there was no research work that specifically studied the factors affecting the decision
to buy such projects. The purpose of this research was to study the demograpyic factors and
the behaviors, including buying decision factors of the customers of the condominiums located
around universities. The research was a quantitative research using questionnaires as tools to
collect data from the 315 residents in the condominiums located around the universities in the
Bangkok vicinity. Then, the acquired data were analyzed by Descriptive Statistics, e.g.
frequency, percentage, mean, standard deviation, and Chi-square. The results showed that the
majority of samples are female, with under 25 years old ages, single, Bachelor’s Degree, and
working with a company. In addition, they have average monthly income less than 25,000 baht
and no car. As to the required characters of units, they prefer one bedroom and one bathroom
function, approximately 21-35 square meter areas, price of 1-2 million bahts, effective security
system, and the locations matching to their prices. In addition, they also prefer low common
charge, high discount or furniture or electric appliance promotions. The projects were preferred
to be fully constructed before presales launch and provide suitable term of warranty. The
research results can be used in determining marketing plan, enhancing competitive design,

and responding to the customers’ demands.

AdNATY (Keywords): iaatannade (Residential Condominiums), UandlaasaLumanenas
(Located Around Universities), Wosinssunisan@ilaga (Buying Behavior)
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Abstract

A wrong project type selection in real estate development will result to project loss and
it is difficult to change the project type later. So, developers have tomake decision carefully in
order to seek the most appropriate alternative.The objectives of this research were to analyze
the land features, the real estate developer characteristics, the marketing factors, the external

environment factors, and the developer’s decision-making process for real estate project type
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determination. The research adopted in-depth interviews of five high-level managements of
five real estate development public companies and analyzing the acquired data by Content
Analysis. The results showed that 1.the law, proficiency of entrepreneur, demand, location, and
land area affect the decision-making process to determine the real estate project type; 2.Also,
the law and land shape affect the physical characters of projects; 3.Land cost and competitor
affectproject price. Moreover, the decision-making process can be divided into five stages, e.g.
1)analysis of the company’s goal, 2) land acquisition, 3) land analysis, 4) setting project
schematic, and 5)purchasing of land for development. Therefore, this research can help

developers make decisions more effectively in project development.

AEATY (Keywords): N3ruaun1sinaula (Decision-Making Process), nstaangtutiulasanis

BFIMNTNNINE (Real Estate Project Type Selection), 8&9n13unswe (Real Estate)
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Abstract

The aim of this research was to develop an interior designer selection model for the
shops in the community malls in Bangkok. The research was done by gathering five designer
selection criteria (13 sub-criteria) from literatures: (1) interior designer’s characteristics, (2)
interior designer’s skills, (3) interior designer’s responsibilities, (4) budget and fee of interior

designer, and (5) working duration and punctuality. Then, the significance coefficients of the
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criteria and the sub-criteria were analyzed by Analytic Hierarchy Process (AHP) with the data
collected by a questionnaire survey of 34 owners or their representatives. The results
showed that the significance coefficients of the main criterion are:0.35 for interior designer’s
responsibilities, 0.28 for interior designer’s characteristics, 0.18 for interior designer’s skills,
0.10 for budget and fee of interior designer, and 0.09 for working duration and punctuality,
respectively. In addition, this research also concluded the significance coefficient of each
sub-criterion, in case the assessors need to perform detailed analysis. Finally, the acquired

model can enhance impartial and effective interior designer selection process.

ANRATY (Keywords): kUU41a8d (Model), HasnuuunnwmAaniglu (Interior Designer),

DFMNINNINE (Real Estate), $1UAN (Shop), AWEINITANINTY (Community Mal)
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Abstract

The current real estate market is growing quite high. It has expanded into other areas
around Bangkok, especially Pathum Thani where the most growth in early 2013 is Pathum Thani
province is an area of interest to develop the medium size condominium project as well. The
purpose of this research aimed to create a physical development guideline of medium size
condominium project. The data were conducted from actual residents in the study area through

queries and in-depth interviews of stakeholders in projects development process, both as an
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entrepreneur and project designer. The descriptive statistics and content analysis interviews

have been adopted for concluding the development guideline of residential projects that meet

both requirements of the customers and developers. The research result has shown this area

needs 1 bedroom type which cost less than 1,000,000 baht where the project located next to

the main road. And the most effective to let them make decision is security system of the

project.

AAIATY (Keywords): Uyu51il (Pathum Thani), ®1A13TARN@1AEIUIANAN (Medium Size

Condominium), #1l3znaunis (Developer), HaanuuulAsaN1g (Designen)
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Abstract

This study aims to propose the appropriated guideline to select the qualified service
providers for Facility Management. The research method is Qualitative approach using in-depth
interview with Managements of Corporate Client who are decision makers towards a selection
of outsources company. This study indicates that service provider needs to understand
organization’s culture as well as provides explicit service model in order to prove confidence to
the organization and being the leader of facility management which will result the achievement

of service in an efficient and comprehensive service contract for the life of the project.

AENATY (Keywords): LWINNN3ARLAEN (Guideline for Selecting), LFEMALLTN791U
(Services Providers (outsourcers)), NNIUTUITNINEINTBIANT (Facility Management)
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